Ke Ai International Journal of Innovation Studies

CHINESE ROOTS
GLOBAL IMPACT

A STUDY ON THE EFFECTIVENESS OF EMAIL MARKETING CAMPAIGNS
DURING FESTIVE SEASONS: STRATEGIES FOR IMPROVED ENGAGEMENT

Dr. Atul B. Tekade
Assistant Professor and Head, Tulsiramji Gaikwad Patil College of Engineering and
Technology Nagpur, India, e-mail: atul.tekade27@gmail.com

Mr. Sushil R. Sahare
MBA Student., Tulsiramji Gaikwad Patil College of Engineering and Technology Nagpur,
India, e-mail: sushilsahare985@gmail.com

Abstract:

The research paper explores the enhancement of email marketing strategies during the festive
season, focusing on improving customer engagement and boosting sales. Email marketing, a
powerful tool for businesses, plays a pivotal role in reaching customers during high-demand
periods, such as festive seasons. However, many companies face challenges in standing out
amidst the increased competition. This study aims to identify key factors that can improve the
effectiveness of festive season email marketing campaigns. By reviewing existing literature,
examining consumer behaviour, and analysing successful case studies, the paper provides
insights into email personalization, segmentation, and content strategies. The findings aim to
guide businesses in optimizing their email marketing strategies, ultimately increasing their
return on investment during festive periods.

Keywords: Festive season, email marketing, customer engagement, personalization,
marketing strategies.

1.0 INTRODUCTION

Email marketing has become one of the most effective digital marketing tools, particularly
during high-traffic periods such as festive seasons. The festive season, marked by holidays and
celebrations, presents a unique opportunity for businesses to connect with their customers and
drive sales through targeted email campaigns. However, with the rise of digital communication
and the saturation of inboxes, businesses often face challenges in making their emails stand out
and capturing customer attention. To remain competitive, marketers need to craft compelling,
personalized, and timely messages that resonate with their audience during this period.

This research explores strategies to improve festive season email marketing by analysing
customer behaviour, email design, content personalization, and segmentation techniques. The
goal is to understand how businesses can refine their email marketing campaigns to achieve
higher engagement rates and conversions during festive periods. By investigating current
trends, studying case examples, and evaluating the success of different strategies, this paper
aims to provide insights into best practices for festive email marketing.
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The findings of this study are significant as they help businesses enhance their marketing
efforts, boost brand visibility, and maximize sales during the lucrative festive seasons. By
incorporating effective strategies and optimizing email campaigns, companies can foster
stronger relationships with their customers and ensure their marketing efforts deliver the
desired results. This paper will guide businesses on how to effectively use email marketing to
capitalize on the festive season.

2.0 LITERATURE REVIEW

The festive season in India is a critical time for businesses to engage with customers and drive
sales. This literature review examines various studies conducted by Indian authors on the
impact of festive seasons on marketing strategies, with a focus on email marketing, consumer
behaviour, and digital transformation. The section explores key areas including consumer
behaviour, the role of discounts, email marketing strategies, and the influence of cultural events
on marketing efforts

2.1 Consumer behaviour During the Festive Season

Consumer behaviour during festivals is influenced by multiple factors such as emotions, social
status, and the significance of cultural rituals. Understanding these behaviours is crucial for
businesses to craft effective marketing campaigns during this time.

Email
Marketing

Recurring
Business

. 2.1.1 Emotional and Social Factors Influencing Purchases: Studies have shown that
emotions and social factors play a major role in consumer decisions during the festive season.
For example, festivals often trigger a sense of togetherness and generosity, prompting
consumers to engage in gift-giving and spend more. Marketers, therefore, align their strategies
by tapping into these emotional triggers to strengthen the connection with their audience.

. 2.1.2 Effect of Discounts and Offers: Promotional offers and discounts are another
significant driver of consumer behaviour. During the festive season, consumers actively seek
discounts and exclusive offers. These incentives influence purchasing decisions, with
customers more likely to buy when they perceive they are receiving a valuable deal. Marketing
strategies that emphasize these benefits often see increased sales and customer traffic.

639



International Journal of Innovation Studies 9 (1) (2025)
2.2 Email Marketing Strategies During the Festive Season
Email marketing remains one of the most effective tools for engaging customers during festive
periods. Several strategies have been identified to optimize its effectiveness in this context.
. 2.2.1 Personalization and Targeting: Personalization has been found to significantly
improve email marketing outcomes. By leveraging consumer data, businesses can craft emails
that cater to the specific preferences and needs of each customer. During festive times, this
level of personalization enhances customer engagement and increases the likelihood of
conversions.
. 2.2.2 Timing and Frequency of Emails: The timing and frequency of email campaigns
are critical for success. Research indicates that during festive seasons, consumers are more
likely to check their inboxes frequently due to the influx of promotions. However, over-
saturation of email campaigns can lead to fatigue. Therefore, finding the right balance in email
frequency while delivering timely messages is essential to maintaining customer interest
without overwhelming them.

2.3 Impact of Festive Events on Marketing and Promotional Strategies

Festivals offer an opportunity for brands to tailor their marketing strategies to the unique
cultural significance of the event. Understanding how to align marketing efforts with these
cultural nuances can be a key differentiator for businesses.

. 2.3.1 Aligning Campaigns with Cultural Significance: Understanding the cultural
importance of festivals is essential for businesses to create campaigns that resonate with
consumers. By incorporating culturally relevant symbols, languages, and traditions, businesses
can craft marketing messages that connect deeply with the audience. This approach fosters a
stronger bond between the brand and consumers.

. 2.3.2 Urgency through Limited-Time Offers: During festive seasons, businesses
often use limited-time offers to create a sense of urgency. Research suggests that promoting
deals that are exclusive to the festival period can drive faster purchasing decisions, as
consumers feel pressured to act quickly before the offer expires. This strategy is effective in
increasing conversion rates, especially in email marketing campaigns.
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2.4 Digital Transformation in Email

Marketing

The digitalization of marketing strategies has introduced several advanced tools and techniques
to enhance email marketing, particularly during the festive season. Indian studies have
highlighted how businesses can use technology to optimize their email campaigns.
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. 2.4.1 Role of Data Analytics: Data analytics allows businesses to better understand
consumer preferences, behaviours, and engagement patterns. This enables brands to send
personalized, relevant emails based on insights derived from customer data. By analysing
purchase history and browsing behaviours, marketers can ensure their messages are highly
targeted, improving their chances of engaging recipients effectively.
. 2.4.2 Automation for Scalable Campaigns: Automation has become a critical element
in executing successful email marketing campaigns, especially during peak festive periods. By
automating the process, businesses can ensure consistent communication and timely delivery
of personalized messages at scale. Automation reduces manual effort and allows for greater
reach without compromising on the relevance of the messages sent to customers.

3.0 METHODOLOGY

The methodology section outlines the approach used to investigate the effectiveness of email
marketing strategies during the festive season, particularly in improving customer engagement
and conversion rates. The research utilizes a combination of primary data collection through
surveys and secondary data analysis from existing literature. The following sections detail the
research design, sampling techniques, data collection methods, and analysis procedures
employed in this study.

3.1 Research Design

This research follows a descriptive and exploratory design to understand the impact of email
marketing strategies during the festive season. The study aims to evaluate the effectiveness of
personalized email marketing campaigns, timing, frequency of emails, and promotional offers
on customer engagement and purchasing decisions. A mixed-method approach has been
employed, incorporating both qualitative and quantitative techniques for a comprehensive
analysis.

3.2 Sample Size and Population

The sample for this study consists of 100 respondents who are active participants in online
shopping and have previously engaged with email marketing campaigns during festive periods.
The participants were selected from different age groups, geographic locations, and income
brackets to ensure diversity. The sample size of 100 was chosen based on the need for statistical
significance and the scope of the research.

3.3 Sampling Technique

A non-probability sampling technique, specifically convenience sampling, was used to select
respondents. Convenience sampling was chosen due to time and resource constraints, as it
allowed for easier access to respondents who were readily available and willing to participate.
Participants were contacted through email and social media platforms, and their consent was
obtained before data collection.

3.4 Limitations of the Study
Despite its strengths, this study has certain limitations:
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. The non-probability sampling method may introduce selection bias, as it does not
guarantee that every potential respondent had an equal chance of being selected.
. The sample size of 100 may not fully represent the larger population of consumers in
India, limiting the generalizability of the results.
. The reliance on self-reported data may lead to response biases, as participants may not
always provide accurate or truthful answers

4.0 OBJECTIVE

1. To analyze the impact of email marketing strategies on customer engagement during
the festive season.

2. To evaluate the effectiveness of personalized email content in driving conversions and
sales.

3. To assess the role of timing and frequency in optimizing email marketing campaigns
during festivals.

4. To understand consumer behavior patterns in response to festive promotions and offers

delivered via email.

5.0 HYPOTHESIS

1. HI1: Personalized email marketing strategies significantly improve customer
engagement and increase sales during the festive season.

2. H2: The timing and frequency of email marketing campaigns have a positive impact on

consumer purchasing behaviour during the festive period.

6.0 RESULTS AND DISCUSSION

1. How likely are you to engage with personalized email content during the festive season?
Response Count Percentage
(%)

Strongly 45 45%

Agree

Agree 30 30%
Neutral 15 15%
Disagree 5 5%
Strongly 5 5%
Disagree

Total 100 100%

Table No.1
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Fig No.1

Interpretation: The data indicates that the majority of respondents (45%) strongly agree that
personalized email content during the festive season increases engagement, while 30% agree.
Only 15% were neutral, and 5% each disagree or strongly disagree. This shows a positive
inclination towards personalized emails as a key factor for engaging customers.

2. Do you think receiving emails at specific times during the festive season affects your
decision to make a purchase?
Response Count Percentage
(%)
Strongly 40 40%
Agree
Agree 35 35%
Neutral 15 15%
Disagree 5 5%
Strongly 5 5%
Disagree
Total 100 100%
Table No.2

m—\ 5%

Fig No.2

Interpretation: A significant 40% of participants strongly agree that receiving emails at specific
times impacts their purchasing decisions, with 35% agreeing. 15% remain neutral, and 5% each
disagree or strongly disagree, indicating that timely email campaigns are important for driving

purchases.
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3. How often do you prefer to receive festive season promotional emails?
Response Count Percentage
(%)
Too 15 15%
Frequently
Just Right 65 65%
Too 15 15%
Infrequently
Never 5 5%
Total 100 100%
Table No.3

Fig No.3

Interpretation: A significant 65% of respondents prefer receiving emails just right in frequency,
while 15% find them too frequent. Another 15% would like them less frequent, and 5% would
prefer to receive no emails at all. This suggests that moderation in email frequency is key to
customer satisfaction.

4. How much do festive season discounts in email promotions influence your decision to
purchase?
Response | Count | Percentage (%)
Strongly 50 50%
Agree
Agree 30 30%
Neutral 10 10%
Disagree 5 5%
Strongly 5 5%
Disagree
Total 100 100%
Table No.4
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Fig No.4
Interpretation: Half of the respondents strongly agree that festive discounts in emails influence
their purchasing decisions, and 30% agree. Only 10% are neutral, while 10% disagree or
strongly disagree. This highlights that discounts are a significant motivator for festive season
purchases.

7.0 CONCLUSIONS

This study on festive season email marketing reveals several important trends. Personalization
in emails plays a crucial role in driving engagement, with people showing a clear preference
for content that caters to their individual interests. Additionally, the timing of email delivery is
critical, as it affects the likelihood of making a purchase.

The majority of participants prefer a moderate frequency of promotional emails during the
festive period, indicating that marketers should aim for balance and avoid over-saturating
inboxes. Furthermore, special offers and discounts featured in the emails have a significant
impact on purchase decisions.

Overall, the responses show a positive reception toward festive email campaigns, but
opportunities for improvement exist, particularly in optimizing email frequency and targeting
the right audience. Marketers can enhance their effectiveness by focusing on delivering
relevant, timely, and personalized email content, thereby improving customer interaction and
increasing the success of festive email marketing campaigns
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